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www.funderscommittee.org/funderscensusinitiative
Dear “Grantee”:

In less than a year, the U.S. Census Bureau will begin its once-a-decade count of America’s population – the 2010 census.  Not only is the census our nation’s largest peacetime mobilization, it is our broadest civic engagement activity, touching every person living in the United States, regardless of age, legal status, housing arrangements, or criminal history.

We ask you to join us in supporting an accurate 2010 census!  As a ‘gatekeeper’ and trusted source of information in your community, you can educate the people your organization serves about importance of participating in the 2010 census and convey a key message: Answering the census is safe, easy, and benefits you, your family and your community.

An accurate census is essential for ensuring the fair distribution of political representation in Congress and in state and local government.  Census data are used to allocate nearly $400 billion a year in federal funds, for vital programs in education, job training, health care, transportation, housing, community development, and other community needs.  States also rely on census data to allocate their own resources to cities, counties, and service providers.  And businesses use census statistics to decide where to invest resources and locate new facilities, and what products and services to offer, creating jobs and contributing to vibrant communities.  Clearly, we need an accurate census to guide prudent policy development and decision-making across the board – at all levels of government and in the private and nonprofit sectors.

Unfortunately, despite the Census Bureau’s extensive efforts, some segments of the population are “harder to count” than others.  Research has shown that people of color, immigrants, the poor (urban and rural), and young children are more likely to be missed in the census than non-Hispanic Whites and more affluent people.  The economic downturn has created unexpected challenges to traditional counting methods, as loss of jobs and homes lead to displacement and tear at the very fabric of neighborhoods.  In many of these communities, mistrust, language barriers, and fear of government agencies make it harder for the Census Bureau to convince people to mail back their census forms or speak to a census taker who visits.  That’s why your role as a trusted messenger is so important!

You can help promote the census in various ways, many requiring few resources beyond your time and enthusiasm.  Your organization can become an official 2010 Census Partner, which will help you stay up-to-date on census preparations this year and operations next year.  You can display and distribute census promotional materials at facilities that serve community residents and at events that your organization sponsors.  You could apply to establish a Questionnaire Assistance Center at your place of business or to distribute Be Counted forms during the enumeration period.  And you can encourage your clients to apply for temporary but well-paying census jobs.  The attached fact sheet offers additional ways you and your organization can become involved in this critical national activity.

Your organization is a vital part of the fabric of the community you serve.  No civic activity touches all communities more broadly and deeply than the decennial census.  Whatever your focus or mission, encouraging census participation will benefit your clients and constituents in numerous ways.  We look forward to working with you in the months ahead, to help ensure the most accurate census possible in the communities we collectively serve and support. 

Sincerely,

[Foundation official]
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